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Free Al Learning Has a Hidden
Effort Tax

The real cost isn't money — it's your attention and time.
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3 hours

Time to complete

The full gamified problem set from MIT’s Next House is designed
to be completed in under three hours.

This is not a course with lectures or readings — it’s a simulated real-
world challenge that demands continuous engagement, adaptive
thinking, and real-time problem-solving. The time investment is real,

even when the price tag is zero.
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Effort is the new tuition

MIT’s 'Next Haunt' project reveals a paradigm shift: the cost of Al learning is no longer measured in
dollars, but in sustained cognitive labor. Learners are not just consuming content — they are
performing under pressure, solving dynamic problems with immediate feedback. The deeper the

immersion, the higher the mental tax.



Adaptive learning rewards
persistence

The system’s real-time feedback loops and adaptive paths are
not just pedagogical tools — they are behavioral engines. They
condition learners to endure ambiguity, iterate rapidly, and
persist through failure. This isn’t just training; it's shaping a

new kind of cognitive resilience, one that mirrors the demands
of real-world Al deployment.
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